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Introduction.

This document is a guide for designers and animators when producing
advertisements for Inlink elevator and lobby screens.
Deployment overview.

Flash advertising media is delivered to LCD's in CBD commercial elevator
towers and lobbies. Ads are placed in liner rotation with other advertisers
and there is a maximum of 12 advertisers in the inventory for one tower.
News content features on the digital displays between the advertising.

Screen installation types:

Lobby Screen Elevator Indicator Screen Elevator Indicator Screen
File format A File format A File format B

Design: graphics and animation.

- Use vector text and images where possible.
- Use bitmaps at screen resolution of 72dpi.
- Prepare all bitmap images with good optimization = Faster playback
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Design: video.

TV commercials are able to be used for on screen advertising.
It is recommended that high quality MPEG's/QuickTime videos are
converted to FLV's before being imported into Flash.

Content.

Inlink recommends changing creative to ensure the media message on
screen stays fresh, maximising campaign effectiveness.

- One month campaign - maximum of four creatives, which are rotated
weekly or equal rotation

- Two week campaign - maximum of two creatives, one per week
- Day of week scheduling - maximum of five creatives, one creative per day

AM/PM tactical campaigns are now available
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Advertising on Inlink's network of lobby and elevator screens requires
mandatory submission of two file formats per advertisement, Format A and
Format B.

Note: Format A and Format B SWF's are converted to video and down sized
to suit all of our screen sizes, which range from 10" - 65" LCD's.

some great benefit

Stage Dimensions: Design advert to stand portrait 768 pixels wide X 1360 pixels high.
Then rotate -90 degrees CCW to stand 1360 pixels wide X 768
pixels for final submission

Frame Rate: 25

Movie Length: 10 seconds/250 frames.

Please ensure the main timeline runs for 250 frames

Audio: No

Animation: All animations within a movie clip must run no longer
than 250 frames
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Mercedes-Benz

The company you keep could open new doors.

The Mercedes-Benz Corporate Programme. For full details visit www.mercedes-benz.com.aw/corporateprogramme

Stage Dimensions: Design advert to stand landscape 800 pixels wide x 600 pixels high
Frame Rate: 25

Movie Length: 10 seconds/250 frames

Audio: No

Animation: All animation must run along the main timeline

Versions: Flash Player 8, 9,10 only

Action Script: v1.0, 2.0 or 3.0 acceptable

Movie Length: 10 seconds/250 frames

Options: Tick the “compress movie" box

JPEG Quality: 95%

.SWF File Size: To ensure smooth playback, each file should not exceed 5mb
Text: TLF Text not sup d. Make sure to only use “Classic Text"
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